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WHO

CaliberMind is purpose-built for
B2B businesses that want to
embrace a data-driven approach.
If you're a revenue leader who
wants to make the best decisions
possible but wants to address the
state of their data first, these
packages are for you!

MEANT FOR

WHAT

Getting marketing data organized
is a notoriously hard nut to crack,
and that's why we made
CaliberMind. With CaliberMind,
you're getting the tools to fix your
data and a support staff of
experienced B2B operations
professionals.

NN caliberMind

—— DATA MADE EASY

PSS % Data Transformation

Packages

Worried about the state of your data?

CaliberMind is here to help.

WHY

Many of our prospects are excited
by the insights they can unlock
with CaliberMind, but they
hesitate to move forward because
they know their data isn't in good
shape. We offer services and tools
to close that gap and slash your

time to better insights.

Marketers often e O Q

hesitate to kick off "We have an old CRM
a project... with dozens of
campaign types or
channels. Help."

"We need better analytics,

but we also need a
different CRM/MAS."

"We use CRM campaigns.
Sometimes."

"l want attribution, but
we don't track campaign

That's because they know data reliably.

their data landscape is

messy! Here are some of a
the phrases we hear that
tell us you need data
transformation before data
models.

"Our sales team is the
worst at creating
duplicates and doesn't
bother with contact roles."”

"Our data is so bad, we
don't even know where to
start.”

calibermind.com

CaliberMind



OUR PACKAGES

Option 1- "I need help with my CRM Data."

The Product The Support What You Get
. CDP . Data Review With workflows pushing merge
« CRM Connector . Workflow setup commands and clean data back into
. CRM Data Workflows . Best Practice Recommendations your system, you won't just have clean
o Merge dupes historical data - you'll have the comfort
(Contact/Lead/Account) of knowing that your data will stay in
o Normalize data (Industry, Title, better shape as long as you have
Domains) CaliberMind.

o L2A & A2L Matching

Option 2 - "We don't use CRM Campaigns." Or "We're switching marketing automation vendors."

The Product The Support What You Get
« Everything in Option 1 « Everything in Option 1 Historically, marketing has lived by
. Marketing Automation Connector . Bi-Weekly Data Reviews what's stored in their marketing
« Marketing Automation campaign . Ongoing campaign data automation platform and sales has
backfill into your CRM improvements stayed on top of their opportunities. To
. Workflows to maintain CRM campaign get better insights, these two worlds
data need to merge, and CaliberMind is

made to help you do just that.

Option 3 - "Our data is so bad, we don't know where to start.”" OR "Ops is a team of 1."

The Product The Support What You Get
« Everything in Options 1 & 2 « Everything in Options 1 & 2 We'll help you crawl, walk, and then
. Web tracking . Custom data hygiene reports run to data that is ready for attribution,
« Custom Segment Lists funnels, surge scoring, and more.
« Custom Worklows While our team helps you put best

practices in place, you'll be collecting
web data for trend analysis and
advertising ROI reporting.

Love Us

Angie Cung Nic Zangre Misha Salkinder

Onboarding Guru VP of CS, Co-Founder
5+ years helping customers Pedowitz Group Alum
uncover insights

CaliberMind calibermind.com

Director of Data Strategy
12+ years in data science
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